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Ojai, CA

As you can tell from
my Travelog posts, I'm
a fan of girls’ getaway
weekends. So, when
the opportunity recently arose to head to Ojai
Valley Inn & Spa and bring a guest, I jumped at
the chance and invited my good friend, Maura.
She and I have been taking trips together for
more than a decade, and one of our favorite
pastimes is sitting in beach chairs and soaking
up the sun, something we both were looking
forward to after a snowy NYC winter. While
we did get plenty of pool time, we partook in
some really fun activities, as well. We went
Geocaching and found ourselves racing from
point to point to track down hidden trea-
sures; we headed to the local farmer'’s market
where we each snapped up a big bag of pixie
tangerines and a box of locally made fudge;
we enjoyed a guided meditation session atop
the heavenly Meditation Mount; and we fell
in love with a local pinot noir during a won-
derful wine-tasting session. And, of course,
we made plenty of time to enjoy the superb
services at Spa Ojai. (Learn more about this
newly renovated spa on page 70.) All in all,
it was a spectacular weekend full of sun, fun,
and new adventures that resulted in two new
Ojai fans. In fact, we're so enamored with this
enchanting town that we're already checking
our calendars to see when we can return for
a

nother glamorous getaway.—Julie Keller l

parasol



in Ojai, CA, a charming artsy enclave north of Los Angeles, there is an event that occurs each evening called The Pink Moment.
Due to the city’s position in the heart of an east-west mountain range, sunset results in a flash of brilliant pink as the rays reflect on
the mountains. Tourists are entranced by the colorful vistas, and even the most jaded locals can be seen stopping their cars to take in
the views. But The Pink Moment is just one enticement of this enchanting town. Another is the acclaimed Ojai Valley Inn & Spa and
its award-winning Spa Ojai, a magical retreat that has become even more appealing of late, thanks to a head-to-toe refurbishment.

According to spa director Gloria Ah Sam, the elegant update transformed the 13-year-old spa from a heavy Moroccan/Moorish
theme into a cleaner, lighter Mediterranean look that leans toward a contemporary Italian design. Among the highlights of the
renovation are two full-length water features in the women’s relaxation lounge; comfy seating and a flat-screen TV in the men's
area; a new seating area in the lobby; a complete update of the second-floor co-ed loggia; and brand-new massage tables and face
cradles, cork flooring, cabinetry, countertops, light features, linens, and hot towel cabinets in all of the treatment rooms. Also new
this year is the Herb Garden complex, which includes an outdoor pool with luxurious cabanas for alfresco massages and two indoor
treatment rooms where guests can indulge in massages and facials while enjoying lush garden views.
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Ihe Herb Garden complex, which is filled with fragrant herbs and Slowers, and the region overall provide endless inspiration

for the spa menu. “We are so fortunate to draw from a wealth of year-round locally grown natural products and plants, including

jasmine, lavemder, lemoas, limes, mint, oranges, pixic tangerines, rose, rosemary, sage, and rose-geraniam,” says Ah Sam, Lavender

1, 1he Froah Lavender Manicure & Pedicure (3150

S140, 50 minutes; S280, | b

s used im the spa’s signature Shangri-fa (3290, | howr 10 manutes) body treatime

I hour 35 minstes), and is the signature oil bie

5

r 1o

foe the Relaxation Massa

minutes). The spa

als0 offers Seasomal B % ($145, 50 manutes ), which take advantage of the harvess: fresh bounty of the region. One of the most

popular services i the Puue ine & Pomegranate Scrub (5290, 1 hour 10 minutes). The scrumptious licthe ctrus frules can only

service includes a tangerine-scented body polish, a bydrating wrap, and a massage with body butter

be foand in O, and t

Another unique offering i the Xuyam {$50, 50 minutes), which is named for the Jocal Chamash Indian word for “a place to rest

ngers, the treatment for up to cight men or women per session combines the

sogether.” Performed in 2 special room with beat
therapeutic effects of cleansing desert clay, dry heat, inhalation therapy, and 2 traditional Chemash guided medatation

continued on page 72
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Because the town of Ogal and the resort kself have been embracing
green biving for decades, it is particularly appealing 1o eco-mimded
spa-goen, yet another element that makes it stand out in a crowded
spa landscape. Most of the products used in services, including
Amakiri, Arcona, and the Ojai-based Gaclle Organic Skin Case, are
eco-friendly. Ab Sam aluo has close relatiomabips with all of the com-
panics she works with to maintain the spa’s eco-lnsegrity and overall
excellence, "Whea choosing our partners, we research compamy
megrity, product ingredients, and customer support,” she says.

Spa Ojal is also distinctive for its charming Artist Cottage &
Apothecary. Guests can try their hand at oae of the studio classes,
which include sessions on everything from glass paistieg and per-
somal Mandala creation to silverpoint drawing. In the Apothecary,
guests can custonn Mend sromsatic ofls that they can use in their spa
services and to concoct personalized soaps, ollls, perfumes, and more
They can alwo take part in yoga, Pilates, and guided meditation in
the Mind/Body stedio] enjoy guided hikes and bike rides; and even
nosh on healthy culimary options in the an-site Café Verde. *It ks this
Spa Village comcept that sets ws apart fram other resort spas,” says
Ah Sam. *We provide the opportusity 10 wesve & unigue holistic
experience that touches mind, body, and spéri”

While guests from around the globe come to the spa, most are
from the southern California regioa, “Throeghout the year, we
welcome approximately 78 percent resoct guests and 22 percent day
guests who ressde primanly in the greater Los Angeles ares, Santa
Barbara, Ventura, and Ofai” says Ah Sam.

To help boost the ostxide-of-California nusbers and to serve the
prominent Jocal market, Al Sam has istroduced a variety of promo-
tiomal programs, Day guests are effered weekday specials throughosat
the year, and the spa aleo has a weekday pass holder program, which
comtinued on page 74
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comtinund from page 72

alkorws frequest visiting day guests to enjoy the spa facilities and services. “This peogram cross promotes
with our golf membership with incentives and discomunts for participants of either program,” she says,
*We also support our golfers through fitness programs, clisics, and a golfer’s mini gym designed 10 target
their specific needs and to help koep them healthy on the course.”

Other promotional activities inchude marketing and advertising the Spa Village vis the resoet’s website,
through social netwerking vemses, and with newspaper and magazine advertisements, as well 24 print
and websine editortals. Email blasts, quarterly mailed meseletters, turndown collateral, and framed poster
displays and flyers throughout the property have also proved successful. Alo popular are room and spa
specials, valoe-priced spa packages, and wellness events that occur theee times a year

It takes a village of talented professionals to maintain such a range of options. The spa can handle
a maxismum of 300 guests per day, 2nd to falfil] their needs, Ah Sam employs appraximately 80 staff
members, including 25 full-tinse and 10 part-time employees, with the remsainder on-call. Ah Sam says
she is surrounded by 2 talented and seasomed groep of people, with moce thas 20 Spa Village associates
baasting 10-phas years at Ojal Valley Inn & Spa. Still, she says it is casy to peomote and sell all the treat-
ments, “because we are passionate about all of them,” she sdds.

Though the recent renovation has been keep-
ing Ah Sam and her team on their toes, abe has no
intentions of resting on her laurels, In fact, she is
committed o maintaining the excellence for which
Spa Ojai has long been keown. “Connecting with
our gueits, creating memorable experiences, and
dedivering extraordinary customer service will sas-
tain and grow our Spa Ojad Village,” she says. “The
spa, fitness, and art communities and industries
are passion and result deiven, We must respond to
every guest in the moment, for the moment—this
will produce trasting relationships. Balancing
consistencies and fresh, innovative ideas is the key

10 & successful future” »
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